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Sosyal Medyadaki Gésteris Tiiketiminin Satin Alma Niyetine
Etkisi

) brahim Halil Efendioglu®®?
Ozet

Son on yilda sosyal medya kullaniminin ¢ok hizli bir sekilde artirmasi ile birlikte, toplumdaki
gosterisci tiiketim yasam tarzi sosyal medyaya tasmmistir. Insanlar, gdsteris amagh
gerceklestirdigi tikketim davraniglarini, diger insanlara gostermenin bir yolu olarak sosyal
medyay1 kullanmaya baslamistir. Hatta sosyal medya platformlarinda gosterisli yasami
yansitan paylasimlar yapmak bir trend haline gelmistir. Degisen tiiketim kiiltiirii ile birlikte,
sosyal medyadaki bu paylasimlar1 goren tiiketici de, gordiigii iiriine veya hizmete kars1 6zenti
ve istek duymaktadir. Boylece bireyler gdsterigli ve pahali markalari kullanarak toplum
tarafindan begenilmeyi amaglamaktadir. Veblen’nin, The Leisure Class teorisi giliniimiizde
benzer icerige sahip olup ancak sosyal medya gibi yeni bir ag ile a¢iga ¢ikarilmaktadir. Bu
durum g6z oniinde bulundurularak, aragtirmada sosyal medyadaki gosterisei tiiketim egiliminin
satin alma niyetine olan etkisi incelenmistir. Bu dogrultuda arastirmadaki amag, sosyal
medyanin gosterisci tiiketim mecrasi olarak kullanilip kullanilmadiginin ve yapilan gosterisci
paylasimlarin satin almaya niyetine etki edip etmediginin arastirilmasidir. Arastirma sosyal
medyay1 kullanarak tiiketici satin alma niyetini artirmak isteyen lilks markalar i¢in yararh
olacaktir. Bu amacla sosyal medya kullanan 409 katilimc ile yiiz yiize anket yapilmistir.
Arastirma O6rneklemini, Tiirkiye-Gaziantep’te yasayan ve sosyal medya kullanan katilimcilar
olusturmustur. Toplanan verilerin yapisal esitlik modellemesi kullanilarak, AMOS ve SPSS
istatistiksel paket programlari ile analiz edilmistir. Hipotez testlerinde ise sosyal medyadaki
gosteris tiiketiminin alt boyutlart olan; tiiketim ilginligi, kisisel imaj temsiliyeti, paylasim
memnuniyeti’nin satin alma niyetine etkisi incelenmistir. Analiz neticesinde elde edilen
bulgulara gore tiiketim ilginligi (f=0.646, p<0.001), kisisel imaj temsiliyeti (f=0.258, p<001)
ve paylasim memnuniyeti’nin (f=0.166, p<0.001) satin alma niyetini olumlu yonde etkiledigi
tespit edilmistir. Bu durumda sosyal medya gosteris tiiketimi igin elverigli ortamlardan biridir.
Sosyal medyada gosteris yapan bireyleri sosyal medyadan takip eden diger bireyler, 6rnek
almakta, fikir 6nderi olarak gordiikleri bu bireylerin tiikketim davraniglarindan etkilenmekte ve
onlarin sahip olduklarina dykiinmektedirler. Arastirmada sosyal medyada paylasim yapan
kisilerin bagskalarim1 etkileme ve gosteris yapma amaciyla da tiiketimde bulunabildikleri ve
birbirlerinden etkilendikleri goriilmiistiir. Ozellikle tiiketicilerin satin alma diisiincelerini
artirmak isteyen liiks markalar sosyal medya kullanicilarinin kisisel ilgi diizeyini 1yi
belirleyebilir ve stratejilerini bu yonde gelistirebilir.

Anahtar Kelimeler: Gésterisci tiiketim, sosyal medya, satin alma niyeti.

332 Dr, Gaziantep Universitesi, Enformatik Bolumii, Gaziantep-Tiirkiye,
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The Impact of Conspicuous Consumption in Social Media
on Purchasing Intentions

Abstract

With the rapid increase in the use of social media in the last decade, the conspicuous
consumption lifestyle within society has been now transferred to the social media. People have
started to use social media as a channel for displaying their conspicuous consumption behavior
to other people. In fact, sharing posts on social media which reflect conspicuous lifestyles has
become a trend. Along with the changing culture of consumption, the consumer who witnesses
such portrayals on social media aspires to and desires the same products and services. In this
way the different virtual identities created by people on social media legitimize conspicuous
consumption. Veblen’s The Leisure Class Theory has a similar content today; yet, it is
experienced through a new network, which is social media. Having regard to this situation, this
study examines the impact of the conspicuous consumption trend in social media on purchasing
intentions. Accordingly, the study aims to discover whether social media is being used as a
conspicuous consumption channel and whether these conspicuous portrayals affect purchasing
intentions. This research will be useful for luxury brands who want to increase consumer
intention to buy using social media. For that purpose, a face to face survey was carried out with
409 participants who use social media. The sample used in the study consisted of social media
users living in Gaziantep in Turkey. The collected data was analyzed with AMOS and SPSS
statistical package programs using structural equation modelling. The hypothesis tests
examined the effect of consumer involvement, personal image representation and share
satisfaction, which are the sub-dimensions of conspicuous consumption on social media, on
purchasing intention. According to the findings resulting from the analysis, consumer
involvement ($=0.646, p<0.001), personal image representation ($=0.258, p<0.001) and share
satisfaction (B=0.166, p<0.001) have been found to have a positive impact on purchasing
intention. In this sense, social media is one of the practical platforms for conspicuous
consumption. Other individuals following those involved in conspicuous consumption on social
media are able to take them as examples, are influenced by the consumption behaviors of these
leaders of opinion and are therefore able to imitate what they have. The study has revealed that
those who share on social media can consume to influence others or to show off, and are
affected by each other. In particular luxury brands that want to increase the purchasing
intentions of consumers can properly identify the personal interest levels of social media users
and can develop their strategies accordingly.

Keywords: Conspicuous consumption, social media, purchase intention.
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